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ABOUT US

From humble beginnings...

Starting off in a garage in the late 1960s, we

are today global leaders in the museum showcase
industry. Proud holders of the Royal Warrant
since 2010, institutions around the world
recognise our unparalleled conservation
credentials and trust our showcases to house
their cultural treasures.
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Our in-house design and manufacturing facilities
ensure total quality control and guaranteed
performance, setting us apart from many of our
competitors.

..10 a sustainable future

Sustainability is at the heart of our business
model. Our sustainability framework and roadmap
span our supply chain, operations, energy use, and
corporate conduct.Together, these guide how we
measure our impact, strengthen our practices,
and embed responsibility throughout Glick
Netherfield,

Our strategy is designed to protect the
environment through sustainable manufacturing
and continuous improvement,
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OUR APPROAGH TO SUSTAINABILITY

At Click Netherfield, we’re committed to designing and manufacturing display cases that minimise environmental impact whilst maximising preservation for generations to come,

Our approach is centred around these key targets:

« Demonstrate leadership in sustainable practices across the British Showcase Group.

« Reduce fossil fuel consumption by procuring 100% certified renewable electricity.

« Gut Scope 1 and Scope 2 carbon emissions by 5% annually,

* Invest in on-site renewable energy and energy-efficient machinery to maximise both environmental and commercial benefits,
« Source materials sustainably from responsible, predominantly local vendors.

« Continue to achieve 100% recyclability of our showcases.

« Achieve IS0 14001 accreditation within five years.
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Since 2011, we have supported our carbon footprint
offset via a tree planting policy where we partner with
Carbon Footprint Ltd, Glick Netherfield have since offset
carbon reduction in the region of 1700 tonnes.

When we make a showcase, we do everything we can to
reduce our environmental footprint. We use recycled
materials wherever possible; our production systems
have been tuned to minimise waste at all stages and the
unavoidable waste that we do create is recycled. L

We commit to procure goods from sustainable sources
and to increase the proportion of timber and paper
products obtained from certified, well-managed forests
and through recycling,

Where practical, we coordinate and carry out multiple
deliveries within a locale on a shared delivery plan,
aiming to reduce road congestion and pollution.
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GOMPLETED INITIATIVES

Scope Emission Category YE 2024tCO2e Y E 2024 P roportion
 Planet Mark Certified S cope 1 Mobile Fuels 55.5 15.70%
We are proud to have achieved Planet Mark Scope 1 Stationary Fuels 109.5 30.90%
. . Scope 2 Electricity (location-based) 43.3 —
certification. Over the past year, we partnered S cope 2 Electricity (market-based) 0 0.00%
with Planet Mark - leading net-zero and carbon- S Category 3: Fuel- & Energy- .
reduction specialists - to measure our carbon cope 3 Related A ctivities 45.9 1290%
footprint and commit to reducing our Scope 1 Scope 3 Category 5: Waste 252 7.10%
and 2 emissions by 5% each year. Scope 3 Category 6: Business Travel 118.3 33.40%
— T otal (market-based) 354.3 100%
This certification marks a key milestone in our — No. employees 88.2 —
sustainability journey and reinforces our — Per Employee (tCO2e) 4—
commitment to measurable, transparent — ;::g‘:;’et’zﬁgnv)er o) 4;-2 —
environmental progress. — T otal (location-based) 397.6 —
= Per Employee (tCO2e) 4.5 —
— Per £m turnover (tCO2e) 53.1—

Total Carbon Footprint by Emission Source (Market-based) for YE 2024 _ _
Click Netherfield Ltd has bheen measuring

our carbon footprint with Planet Mark for
over 1 year.

" P

The Planet Mark measurement methodology
is fully aligned to Greenhouse Gas (GHG)
Protocol and all data is checked against
evidence provided by Click Netherfield Ltd.

PlanetMark ~

All Scope 2 emissions are reported using the
= Electricity = Gategory 3: Fuel- & Energy-Related Activities market'haSEd meth0d0|01]y Un|BSS Stated
Category b: Waste Gategory 6: Business Travel 0-[- h e rw | S e :

= Mobhile Fuels = Stationary Fuels

#DoMoreGood
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GOMPLETED INITIATIVES

 Giving Back to the Planet

Across the British Showcase Group, each brand is
encouraged to find innovative ways to reduce
emissions. For example, for every case sold in our
TESS demountable range, a native broadleaf tree
is planted in the UK on our behalf, helping offset
environmental impact, In 2023, we surpassed 1,500
tonnes of carbon offset.

 Sustainable Stationery

Qur brochures, stationery and business cards are
printed on sustainably sourced, fully recyclable
stock using vegetable-based inks and adhesives,
further reducing our environmental footprint.

Performance
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 [nternal Efforts
In 2024, we established an ESG Committee to embed
sustainability into our strategy.The committee brings
together colleagues to identify ESG priorities, oversee
initiatives, remove obstacles and ensure ongoing
accountahility. By creating a culture of sustainahility
and responsiveness, the committee supports meaningful
and measurable progress.

* 100% Recyclahility
Thanks to their composition, we have proudly achieved
total recyclahility of our showcases. General waste goes
to energy production; wood goes to recycling; DMR is
sorted into commodities and recycled, food waste goes
to create energy; steel and aluminium go to local
recycling centres; laminated glass goes for recycling
and is used in road paint,

« Laminated Glass Recycling

Through close partnership with a local recycling partner,
our waste laminated glass is 100% recycled, and used in
the production of hard-wearing paints for the UK’s road
network.This environmental partnership played a key part
in allowing us to achieve our goal of 100% recyclability.

« Locally Sourced Supplies

Localising our supply chain remains a core priority. This
year, we expanded regional sourcing to reduce logistical
dependencies, shorten transport distances and strengthen
responsible procurement, Over 90% of our suppliers are
now within 70 miles of our facility, cutting emissions and
supporting local economic resilience,
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ONGOING INITIATIVES

 Feasibility Study for Solar Power Integration ( /» “We are continually refining our materials, processes and partnerships
We are conducting a feasibility study on the \’/ to ensure that our showcases deliver world-class performance with
Installation of solar power systems at our head office a the lowest possihle environmental footprint. Sustainability is now a
and manufacturing facility. This initiative aims to & A

: " core part of how we design, manufacture and think.”
reduce our reliance on traditional energy sources, cut

operational emissions, and support our long-term _ _
transition o renewable energy. - Martyn Murray, Gommercial Director

« Green Supply Ghain and Optimisation

We are collaborating with our international shipping
partners to identify opportunities to reduce our
freight-related carbon footprint.This includes
exploring smarter shipment consolidation and lower-
emission transportation modes, and streamlining the
movement of goods across our global network.

* Enhanced Management of Scope 3 Emissions
With over 45% of our greenhouse gas emissions
falling within Scope 3, we recognise this as some of
our most complex challenges, particularly due to our
broad international presence. We are continually
implementing new sustainable solutions and
strengthening our Scope 3 reporting. Improving data
quality and accuracy will help us identify high-impact
reduction opportunities and drive improvements.

« Renewable Gas Gontract

In 2026/2027, we will be moving to an RGGO hacked
renewable and carbon offset gas contract, further
assisting us on our journey towards Net Zero,
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OUR ROUTETO NET ZERO

Click Netherfield’s pathway to Net Zero hy 2045 is structured around a phased, measurahle roadmap that prioritises real emissions reduction across our operations, supply chain and workforce.

In the near term (2024-2027), our focus is on establishing robust carbon baselines, strengthening data quality, and embedding emissions tracking across Scopes 1,2 and 3. This includes enhanced supplier engagement, logistics measurement, and the integration of carhon considerations into procurement
and operational decision-making.

il From 2027 to 2037, we will accelerate delivery of reduction programmes through energy efficiency, investment, electrification of fleet and heating, renewahle electricity sourcing, and targeted Scope 3 initiatives addressing purchased goods, transport, waste, and product lifecycle impacts.

SCOPE 1

SGOPE 3
From 2037 onward, Click Netherfield will transition from incremental improvement to full transformation. This includes deep supply chain decarbonisation, low-carhon material substitution, circular design and end-of-life recovery, and the achievement of net zero logistics and fully renewable electricity
GENERAL supply. By 2045, only minimal residual emissions will remain, which will be neutralised through verified carbon removal measures where elimination is not technically feasible.

Through continuous improvement, transparent reporting, and collaboration with suppliers and customers, Click Netherfield is committed to delivering sustainahle engineering solutions and supporting the transition to a low-carbon economy.

100% OF ALL GLICK
NETHERFIELD EMPLOYEES
TRAINED IN CORPORATE

SUSTAINABILITY

RELEASE FIRST

ACHIEVE
ESG REPORT
PLANET MARK republish to all

GEHT' F|GAT| UN interested parties

annually

2024 2025 2026 2027 2028 2029 2030 2031 2032 2033 2034 2035 2036 2037 2038 2039 2040 2041 2042 2043 2044 2045
Baseline C02 footprint
T T T e
ESTABLISH FULL UPSTREAM &

25% G02 Reduction 50% G02 Reduction 75% G02 Reduction 95-100% C02 Reduction Net Zero - 100% CO2 Reduction
DOWNSTREAM FREIGHT

NE#IIgﬁIAULNéTm%ImY\[I]IJAHL UTILISE METHANOL/BIOFUEL OPTIONS WHERE AVAILABLE ACHIEVE NET ZERO EMISSIONS LOGISTICS ON BOTH INBOUND & OUTBOUND TRANSPORTATION THROUGH ZERO EMISSIONS PROVIDERS
LOGISTICS PARTNERS BY Q4 2026

SET UP SCOPE 3 ACTIVELY PROMOTE AND GROW OUR AFTER SALES DIVISION, PRIORITISING
BOARD LEVEL MAINTENANCE,REFURBISHMENT AND UPGRADES OVER REPLACEMENT TO REDUCE
GOVERNANCE MUSEUM SHOWCASE LIFEGYCLE EMISSIONS

IDENTIFY TOP b INTRODUGE CARBON CRITERIA INTO 0

SECURE NET ZERO COMMITMENTS ENSURE 90% OF ALL PURCHASED G0ODS & SERVICES ARE FROM SUPPLIERS WITH VERIFIED NET ZERO TARGETS AND AGTIVE

CATEGORIES BY [| o oRCHENT DECISIN FOR FROM 5 KEY SUPPLIERS DECARBONISATION PLANS
EMISSION 01 2028

CONTRIBUTION
ENGAGE TOP 20 SUPPLIERS BY SPEND § -\ \ppovE SUPPLY CHAIN FROM 90% LOCAL TO UNDERTAKE COMPLETE LIFECYCLE CARBON MAPPING BY END OF 2042 ACHIEVE FULL, THIRD PARTY ASSURANCE OF ALL SCOPE 3 NEUTRALISE ANY UNAVOIDABLE SCOPE 3 EMISSIONS
TO PROVIDE CARBON FOOTPRINT . 4 -
DA BY 012027 95% LOCAL BASED ON SPEND FOR ALL CONTRACTS EMISSIONS REPORTING COVERING AT LEAST 90% OF ALL SCOPE 3 EMISSIONS (TARGET 5%) USING VERIFIED CARBON REMOVALS

COMPLETE EMPLOYEE| TARGET THE REDUGTION OF SINGLE-USE

COMMUTING PLASTICS ACROSS OUR OPERATIONS,
SURVEY & PUBLISH INGREASE HYBRID WORKING BY 15% PRINCIPALLY IN RELATIONTO PACKAGING

REDUCTION
A[}TI[l]JI[i}PI?AN AND PALLET WRAP

Y USETRAINS FOR ALL PRE-
ACHIEVE 0% WASTETO LANDFILL CONTRACT TRAVEL INTHE UK

REDUGE AIR FREIGHT BY 10% BY BETTER PLANNING, PRODUGTION EFFICIENCY AND INGREASED GAPACITY

REDUCE BUSINESS TRAVEL BY 5% REDUCE BUSINESS TRAVEL BY 10% REDUCE BUSINESS TRAVEL BY 15% 6

ACHIEVE 95% RECOVERY OF REUSE MATERIALS FROM
END-OF-LIFE PRODUCTS & SYSTEMS - OFFER UPCYGLING

TOALL CUSTOMERS
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OUR PEOPLE

At Click Netherfield, our people are
central to our success. We are
committed to cultivating a workplace
that supports wellbeing, recognises
contribution and creates a genuine
sense of helonging.

 Employee Engagement

We maintain an active Social Committee that
delivers a year-round calendar of events.These
include company parties, staff outings and our
long-standing tradition of providing full
Christmas dinners for employees and their
families.These activities strengthen relationships
and nurture a positive, connected culture.

« Family-Friendly Culture

We recognise the importance of family in our
employees’ lives. We organise an annual
Children’s Ghristmas Party as well as our Kids’
Open Day, which invites families into the
workplace for food, activities and community-
building, reinforcing Click Netherfield as a
welcoming and inclusive environment,

* Recognition & Reward

We formally acknowledge length of service
and operate an annual profit-share scheme,
ensuring all employees benefit from the
company’s success. In addition, death-in-
service cover is provided for all employees,
offering peace of mind for their families.

» Health, Wellbeing & Lifestyle Support

We actively promote wellbeing and healthy
lifestyles. Through YuLife, employees can access
fitness incentives, mental-health tools and
personalised wellbeing support. We operate a
subsidised canteen, ensuring nutritious meals are
accessible to everyone on site.

* Fliexible Working Arrangements

Our ahility to deliver expert customer service and
quality products lies in ensuring a positive work-life
halance for our staff, We offer flexible hours, home
working where possible, half-days on a Friday and
the option of a nine-day fortnight as well as
providing other henefits to support the wellbeing of
our teams and to encourage job satisfaction.

e Gommunity Support

We support local communities, schools and youth
organisations by donating showcases and making
financial contributions. We also host open days to
engage with young people, providing insight into our
business and the opportunities we offer. Through
apprenticeships and work placements, many students
have gone on to build careers with Glick Netherfield,
reflecting our commitment to social responsibility
and community development,
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OUR SHOWCASES

Our showcases are a product of b0+ years of expertise and passion,
aligning exhibition quality with responsible environmental performance.

Cartier Exhibition, Victoria & Albert Museum

Raclin Murphy Museum of Art Oxford University Museum of Natural History Hunterian Museum, Royal Gollege of Surgeons of England
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OUR SHOWCASES: TESS DEMOUNTABLE RANGE

Our sustainable showcase solution, TESS provides modular, demountable
museum showcases with the same levels of security, aesthetics and
performance characteristics as our permanent gallery cases.
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National Museum of African American History and Gulture

Eiteljorg Museum
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ENGINEERS

King Tutankhamun Touring Exhibitions

. i Stuart and Mimi Rose Rare Book and Manuscript Exhibition Hall, Folger Shakespeare Library
Engineers Gallery, Science Museum



BY APPOINTMENT TO
HIS MAJESTY THE KING
DISPLAY CASE SUPPLIERS
CLICK NETHERFIELD LTD
LIVINGSTON
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SHOWCASING YOURVISION

Head office US office
Click Netherfield Ltd Click Netherfield Inc
The Glassworks T1103 Laurel Oak Rd.
Grange Road Suite 107
Livingston Voorhees
EH54 HDE NJ 08043
Scotland USA

www.clicknetherfield.com



