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ABOUT US

From humble beginnings... —

Starting off in a garage in the late 1960s, we

are today global leaders in the museum showcase
industry. Proud holders of the Royal Warrant
since 2010, institutions around the world
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SHOWCASINGYOUR VISION

recognise our unparalleled conservation r
credentials and trust our showcases to house
their cultural treasures. [

Our in-house design and manufacturing facilities
ensure total quality control and guaranteed
performance, setting us apart from many of our
competitors.

..10 a sustainable future

Sustainability is at the heart of our business
model, Qur sustainability framework and roadmap
span our supply chain, operations, energy use, and
corporate conduct.Together, these guide how we
measure our impact, strengthen our practices,
and embed responsibility throughout Glick
Netherfield.

Our strategy is designed to protect the
environment through sustainable manufacturing
and continuous improvement,
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OUR APPROAGH TO SUSTAINABILITY

At Click Netherfield, we’re committed to designing and manufacturing display cases that minimise environmental impact whilst maximising preservation for generations to come,

Our approach is centred around these key targets:

« Demonstrate leadership in sustainable practices across the British Showcase Group.,
» Reduce fossil fuel consumption by procuring 100% certified renewable electricity.
« Gut Scope 1 and Scope 2 carbon emissions by 5% annually.
* Invest in on-site renewable energy and energy-efficient machinery to maximise both environmental and commercial benefits,
« Source materials sustainably from responsible, predominantly local vendors.
» Gontinue to achieve 100% recyclabhility of our showcases and factory waste,
Increase solar power to 82% of our manufacturing site requirements as well as reduce carbon emissions by >b0 tonnes.

Since 2011, we have supported our carbon footprint
‘ ) 4 offset via a tree planting policy where we partner with
- ' Carbon Footprint Ltd. Click Netherfield have since offset
: : carbon reduction in the region of 1700 tonnes.

When we make a showcase, we do everything we can to
reduce our environmental footprint. We use recycled
materials wherever possible; our production systems
have been tuned to minimise waste at all stages and the
unavoidable waste that we do create is recycled.

We commit to procure goods from sustainable sources
and to increase the proportion of timber and paper
products obtained from certified, well-managed forests
and through recycling,

Where practical, we coordinate and carry out multiple
deliveries within a locale on a shared delivery plan,
aiming to reduce road congestion and pollution.
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GOMPLETED INITIATIVES

« Reducing our Garbon Footprint

Over the last 12 months, we have achieved a
record carbon reduction figure of 17.8% across
our manufacturing facility; we’re also 18 months
ahead of our Net Zero by 2045 target,

We recently launched our proprietary project
carbon calculator, which allows carbon neutral
showcase delivery and ensures the most carbon
conscious material selection across all projects.

Click Netherfield is proudly 1S0 4001 certified,
further demonstrating our commitment to
tracking, managing, and reducing our carbon
footprint and our impact on the environment,

PlanetMark

#DoMoreGood

Social Gallery
Scope Emission Category Y E 2025tCO2e Y E 2025 Proportion

Scope 1 Mobile Fuels 35.6 8.9%

Scope 1 Stationary Fuels 100.3 25.0%

Scope 2 Electricity (location-based) 414 -

Scope 2 Electricity (market-based) 0 0.0%
Category 3: Fuel and Energy

Scope 3 Related A ctivities 41 10.2%

Scope 3 Category 5: Waste 1.6 0.4%

Scope 3 Category 6: Business Travel 73.1 18.2%
Category 7: Employee

Scope 3 Commuting 150 37.3%

- T otal (market-based) 401.7 -

- No. Employees 88.1 -

- Per Employee (tCO2e) 4.6 -
Turnover (£m) 6.8

- Per £m turnover 59.4 -

- T otal (location-based) 443.1 -

- No. Employees 88.1 -
Per Employee (tCO2e) 5.0 -
Turnover (£m) 6.8 -
Per £m turnover 65.5 -

Total Garbon Footprint by Emission Source (Market-based) for YE 2025

Yy,

= \obile Fuels

= Electricity (location-hased)

-/

= Stationary Fuels

= Electricity (market-based)

= Gategory 3: Fuel and Energy Related Activities = Category b: Waste

Category 6: Business Travel

Category 7: Employee Commuting

Click Netherfield Ltd has heen measuring
our carbon footprint with Planet Mark for
OVer 2 years.

The Planet Mark measurement methodology
is fully aligned to Greenhouse Gas (GHG)

Protocol and all data is checked against
evidence provided by Glick Netherfield Ltd,

All Scope 2 emissions are reported using the
market-based methodology unless stated
otherwise.,
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GOMPLETED INITIATIVES
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 Giving Back to the Plane
Across the British Showcase Group, each brand finds
innovative ways to reduce emissions. For example,
for every case sold in our TESS demountahble range, a
native broadleaf tree is planted in the UK on our
hehalf, helping offset environmental impact.

 Sustainable Stationery

Our brochures, stationery and business cards are
printed on sustainably sourced, fully recyclable
stock using vegetable-hased inks and adhesives,
further reducing our environmental footprint.

o (Gonscientious Gustomer Support

In 2026, we introduced the option of end-of-life
uplift and recycling of our customers’ old showcases.
This ensures that the cases can be fully recycled
after they have fulfilled their purpose.

Performance

Social Gallery

 [nternal Efforts
In 2024, we established an ESG Committee to embed
sustainability into our strategy.The committee brings
together colleagues to identify ESG priorities, oversee
initiatives, remove obstacles and ensure ongoing
accountahility. By creating a culture of sustainahility
and responsiveness, the committee supports meaningful
and measurable progress.

* 100% Recyclahility

Thanks to their composition, we have proudly achieved
total recyclahility of our showcases and factory waste
products, with 0% of this waste going to landfill. General
waste goes to energy production; wood goes to recycling;
DMR is sorted into commodities and recycled, food waste
goes to create energy; steel and aluminium go to local
recycling centres; laminated glass goes for recycling and
is used in road paint,

« Laminated Glass Recycling

Through close partnership with a local recycling partner,
our waste laminated glass is 100% recycled, and used in
the production of hard-wearing paints for the UK’s road
network.This environmental partnership played a key part
in allowing us to achieve our goal of 100% recyclability.

« Locally Sourced Supplies

Localising our supply chain remains a core priority. In
2025, we expanded regional sourcing to reduce logistical
dependencies, shorten transport distances and strengthen
responsible procurement, Over 90% of our suppliers are
now within 70 miles of our facility, cutting emissions and
supporting local economic resilience,
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ONGOING INITIATIVES

S
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« Solar Power Integration Q. “We are continually refining our materials, processes and partnerships

We have committed to a £200k investment in solar \’/ to ensure that our showcases deliver world-class performance with

energy to power 82% of our manufacturing site t the lowest possible environmental footprint. Sustainability is now a

requirements, as well as reducing our carbon & .,

core part of how we design, manufacture and think.”
emissions by more than b0 tonnes. P g

« Green Supply Chain and Optimisation - Martyn Murray, Commercial Director

We are collaborating with our international shipping
partners to identify opportunities to reduce our
freight-related carbon footprint.This includes
exploring smarter shipment consolidation and lower-
emission transportation modes, and streamlining the
movement of goods across our global network.

* Enhanced Management of Scope 3 Emissions
With the majority of our greenhouse gas emissions
falling within Scope 3 in 2026, we recognise this as
one of our most complex challenges, particularly
due to our broad international presence.We are
continually implementing new sustainable solutions,
and we have now increased our verified scope 3
monitoring by 300%. Improving data quality and
accuracy will help us identify high-impact reduction
opportunities and drive improvements.

« Renewable Gas Gontract

In 2026/2027, we will be moving to an RGGO hacked
renewable and carbon offset gas contract, further
assisting us on our journey towards Net Zero.,
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OUR ROUTETO NET ZERO

Click Netherfield’s pathway to Net Zero by 2045 is structured around a phased, measurable roadmap that prioritises real emissions reduction across our operations, supply chain and workforce.

SCOPE 1 In the near term (2024-2027), our focus is on establishing robust carhon haselines, strengthening data quality, and embedding emissions tracking across Scopes 1,2 and 3. This includes enhanced supplier engagement, logistics measurement, and the integration of carhon considerations into procurement
and operational decision-making.
SCOPE 2

From 2027 to 2037, we will accelerate delivery of reduction programmes through energy efficiency, investment, electrification of fleet and heating, renewahle electricity sourcing, and targeted Scope 3 initiatives addressing purchased goods, transport, waste, and product lifecycle impacts.
SCOPE 3

From 2037 onward, Click Netherfield will transition from incremental improvement to full transformation. This includes deep supply chain decarbonisation, low-carbon material substitution, circular design and end-of-life recovery, and the achievement of net zero logistics and fully renewable electricity
GENERAL supply. By 2045, only minimal residual emissions will remain, which will be neutralised through verified carbon removal measures where elimination is not technically feasible.

Through continuous improvement, transparent reporting, and collaboration with suppliers and customers, Glick Netherfield is committed to delivering sustainahle engineering solutions and supporting the transition to a low-carhon economy.

100% OF ALL GLICK
NETHERFIELD EMPLOYEES
TRAINED IN CORPORATE
SUSTAINABILITY

SET UP OF ESG
COMMITTEE

ACHIEVE
PLANET MARK R%EAEEPB?TST
CERTIFICATION

@ = COMPLETED

- - 2026 2027 2028 2029 2030 2031 2032 2033 2034 2035 2036 2037 2038 2039 m 2041 2042 2043 2044 2045

25% C02 Reduction 50% G02 Reduction 75% G02 Reduction 95-100% G02 Reduction Net Zero - 100% G02 Reduction

ESTABLISH FULL UPSTREAM &
DOWNSTREAM FREIGHT

Niﬁ:gﬁl&)ﬂ!ﬂ%%}é%%lm UTILISE METHANOL/BIOFUEL OPTIONS WHERE AVAILABLE AGHIEVE NET ZERO EMISSIONS LOGISTIGS ON BOTH INBOUND & OUTBOUND TRANSPORTATION THROUGH ZERO EMISSIONS PROVIDERS

LOGISTICS PARTNERS BY Q4 2026

SET UP SCOPE 3
BOARD LEVEL
GOVERNANCE

IDENTIFY TOP b INTRODUGE CARBON CRITERIA INTO 0
SECURE NET ZERO COMMITMENTS ENSURE 90% OF ALL PURCHASED G00DS & SERVICES ARE FROM SUPPLIERS WITH VERIFIED NET ZERO TARGETS AND ACTIVE
| I FROM 5 KEY SUPPLIERS DECARBONISATION PLANS
EMISSION ALL KEY MATERIALS BY Q12028

CONTRIBUTION

ENGAGETOP 20 SUPPLIERS BY SPEND

e D IMPROVE SUPPLY GHAIN FROM 90% LOGAL TO UNDERTAKE COMPLETE LIFECYCLE CARBON MAPPING BY END OF 2042 AGHIEVE FULL, THIRD PARTY ASSURANCE OF ALL SGOPE 3 NEUTRALISE ANY UNAVOIDABLE SCOPE 3 EMISSIONS

Sl 81 01201 95% LOGAL BASED ON SPEND FOR ALL CONTRACTS EMISSIONS REPORTING COVERING AT LEAST 90% OF ALL SCOPE 3 EMISSIONS (TARGET 5%) USING VERIFIED CARBON REMOVALS

COMPLETE ENPLOYE TARGET THE REDUCTION OF SINGLE-USE

A ACHIEVE 95% RECOVERY OF REUSE MATERIALS FROM
SURVEY . PUBLIs INCREASE HYBRID WORKING BY 15% PLASTICS AGROSS OUR OPERATIONS,

] PRINCIPALLY IN RELATIONTO PACKAGING END-OF-LIFE PRODUCTS & SYSTEMS - OFFER UPCYGLING

TOALL CUSTOMERS

ACTION PLAN AND PALLET WRAP

ACHIEVE 0% WASTE TO LANDFILL cﬁﬁ{g‘}'ﬁm‘mk%ﬁ E%K

REDUGE AIR FREIGHT BY 10% BY BETTER PLANNING, PRODUCTION EFFIGIENCY AND INCREASED CAPACITY

REDUGE BUSINESS TRAVEL BY 5% REDUGE BUSINESS TRAVEL BY 10% REDUGE BUSINESS TRAVEL BY 15%

Baseline C02
footprint
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OUR PEOPLE

At Click Netherfield, our people are
central to our success. We are committed

.  Employee Engagement * Fliexible Working Arrangements
fo cult!vatlng d wprkplace t_hat _SUDDOHS We maintain an active Social Committee that Our ability to deliver expert customer service and
wellbeing, recognises contribution and delivers a year-round calendar of events.These quality products lies in ensuring a positive work-life
creates a genuine sense of belonging. include company parties, staff outings and our balance for our staff, We offer flexible hours, home
long-standing tradition of providing full working where possible, half-days on a Friday and
_ _ Christmas dinners for employees and their the option of a nine-day fortnight as well as
m e families.These activities strengthen relationships providing other henefits to support the wellbeing of
o S R g R A “E'_:‘Iﬁ- and nurture a positive, connected culture. our teams and to encourage joh satisfaction.
ﬂ' P gy h‘i m@u ¥ ‘3:?} ?f‘:“.‘ I; -
Ry " ey R - Recognition & Reward

O S LM BRALL SBT ERNELTTY We formally acknowledge length of service
and operate an annual profit-share scheme,
ensuring all employees henefit from the
company’s success. In addition, death-in-
service cover is provided for all employees,
offering peace of mind for their families

« Health, Wellbeing & Lifestyle Support
We actively promote wellbeing and healthy
lifestyles. We proudly organise an annual
wellbeing week to promote healthy living, as
well as ensuring free fruit is available to all.

We operate a subsidised canteen, ensuring
nutritious meals are accessible to all staff.
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OUR COMMUNITY

We helieve in making a positive and
lasting impact on our local community
through charitable contributions,
educational initiatives and local
partnerships.

CLICK
,. NTHRFED

The World'’s Oldest Football

« Local Pride

We support local communities, schools and youth
organisations by donating showcases and making
nancial contributions. We also host open days to
engage with young people, providing insight into our
business and the opportunities we offer. Through
apprenticeships and work placements, many students
have gone on to build careers with Glick Netherfield,
reflecting our commitment to social responsibility
and community development.

Over the past 12 months, we have made two EBT
investments in community initiatives, donated four
museum-grade display cases worth £65,000 to

three schools (Broxburn Academy, Armadale Academy
and Woodmill High School), and supported an
international heritage project by providing a
showcase and transport case for the World’s Oldest
Football, helping bring significant visitor attention

to the Stirling Smith Art Gallery and Coral Gables
Museum in Florida.

We also provided 204 hours of free van rental to
local Scout organisations and produced two
aluminium interpretation signs for a Limekilns
community group, supporting local heritage
education.

« Education, Skills and Future Employment
Our social impact includes investing in the next
generation of engineering and manufacturing talent,

Over the past 12 months:

« b school visits have taken place.

« 80 students have visited our factory.

o A further 100 students have been reached
through school visits and engagement,

» We provided 2 work placements (one of which
has progressed into permanent employment),

« We supported 2 apprenticeships and have helped
J achieve SVQs outside of their apprenticeships.

Our long-standing partnership with Inveralmond
Community High School was recognised through a
Business Partnership Award. Throughout this
partnership, we have donated display cases and
participate in career days, introducing pupils to
the range of opportunities within our business.

IEICATE

OF EXCELLENCE
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OUR SHOWCASES

Our showcases are a product of b0+ years of expertise and passion,
aligning exhibition quality with responsible environmental performance.

MINERALS AND LIFE

e

The Harris - Your Place

Allison & Roberto Mignone Hall of Gems & Minerals, American Museum of Natural History

FIT
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W
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Life In the
ite Houge

Obama Presidential Center Oxford University Museum of Natural History Gallery of Medieval Life, Norwich Castle
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OUR SHOWCASES: TESS DEMOUNTABLE RANGE

Our sustainable showcase solution, TESS provides modular, demountable
museum showcases with the same levels of security, aesthetics and
performance characteristics as our permanent gallery cases.

RFROFUTUR

National Museum of African American History and Culture - Afrofuturism

Eiteljorg Museum

~NAldifem

W

ENGINEERS

King Tutankhamun Touring Exhibitions

) ) Stuart and Mimi Rose Rare Book and Manuscript Exhibition Hall, Folger Shakespeare Library
Engineers Gallery, Science Museum
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Head office US office
Click Netherfield Ltd Click Netherfield Inc
The Glassworks T1103 Laurel Oak Rd.
Grange Road Suite 107
Livingston Voorhees
EH54 HDE NJ 08043
Scotland USA

www.clicknetherfield.com



