
ENGINEERING A 
SUSTAINABLE 
FUTURE: 2025
www.clicknether�eld.com

SHOWCASING YOUR VISION

NETHERFIELD
CLICK



ABOUT US

Introduction Sustainability Performance

From humble beginnings...

...To a sustainable future

Starting off in a garage in the late 1960s, we 
are today global leaders in the museum showcase
industry. Proud holders of the Royal Warrant 
since 2010, institutions around the world 
recognise our unparalleled conservation 
credentials and trust our showcases to house 
their cultural treasures.

 

  

Our in-house design and manufacturing facilities 
ensure total quality control and guaranteed 
performance, setting us apart from many of our 
competitors.

Sustainability is at the heart of our business 
model. Our sustainability framework and roadmap 
span our supply chain, operations, energy use, and 
corporate conduct. Together, these guide how we 
measure our impact, strengthen our practices, 
and embed responsibility throughout Click 
Nether�eld. 

Our strategy is designed to protect the 
environment through sustainable manufacturing 
and continuous improvement.

Social
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OUR APPROACH TO SUSTAINABILITY

Introduction Sustainability Performance

Our approach is centred around these key targets:

• Demonstrate leadership in sustainable practices across the British Showcase Group.
• Reduce fossil fuel consumption by procuring 100% certi�ed renewable electricity.
• Cut Scope 1 and Scope 2 carbon emissions by 5% annually.
• Invest in on-site renewable energy and energy-ef�cient machinery to maximise both environmental and commercial bene�ts.
• Source materials sustainably from responsible, predominantly local vendors.
• Continue to achieve 100% recyclability of our showcases.
• Achieve ISO 14001 accreditation within �ve years.

Since 2011, we have supported our carbon footprint 
offset via a tree planting policy where we partner with 
Carbon Footprint Ltd. Click Nether�eld have since offset 
carbon reduction in the region of 1700 tonnes. 

When we make a showcase, we do everything we can to 
reduce our environmental footprint.  We use recycled 
materials wherever possible; our production systems 
have been tuned to minimise waste at all stages and the 
unavoidable waste that we do create is recycled.  

We commit to procure goods from sustainable sources 
and to increase the proportion of timber and paper 
products obtained from certi�ed, well-managed forests 
and through recycling.   

Where practical, we coordinate and carry out multiple 
deliveries within a locale on a shared delivery plan,
aiming to reduce road congestion and pollution.  

Social
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At Click Nether�eld, we’re committed to designing and manufacturing display cases that minimise environmental impact whilst maximising preservation for generations to come.
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Total Carbon Footprint by Emission Source (Market-based) for YE 2024

Mobile Fuels Stationary Fuels

Electricity Category 3: Fuel- & Energy-Related Activities

Category 5: Waste Category 6: Business Travel

COMPLETED INITIATIVES

• Planet Mark Certi�ed
We are proud to have achieved Planet Mark

certi�cation. Over the past year, we partnered
with Planet Mark - leading net-zero and carbon-
reduction specialists - to measure our carbon
footprint and commit to reducing our Scope 1
and 2 emissions by 5% each year.

This certi�cation marks a key milestone in our 
sustainability journey and reinforces our 
commitment to measurable, transparent 
environmental progress.

Click Nether�eld Ltd has been measuring 
our carbon footprint with Planet Mark for 
over 1 year.

The Planet Mark measurement methodology 
is fully aligned to Greenhouse Gas (GHG) 
Protocol and all data is checked against 
evidence provided by Click Nether�eld Ltd.

All Scope 2 emissions are reported using the 
market-based methodology unless stated 
otherwise.
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S cope Emission Category Y E 2024 tCO2e Y E 2024 P roportion
S cope 1 Mobile Fuels 55.5 15.70%
S cope 1 Stationary Fuels 109.5 30.90%
S cope 2 Electricity (location-based) 43.3 –
S cope 2 Electricity (market-based) 0 0.00%

S cope 3 Category 3: Fuel- & Energy-
Related A ctivities 45.9 12.90%

S cope 3 Category 5: Waste 25.2 7.10%

S cope 3 Category 6: Business Travel 118.3 33.40%

— T otal (market-based) 354.3 100%
— No. employees 88.2 —
— Per Employee (tCO2e) 4 —
— Turnover (£m) 7.5 —
— Per £m turnover (tCO2e) 47.3 —
— T otal (location-based) 397.6 —
— Per Employee (tCO2e) 4.5 —
— Per £m turnover (tCO2e) 53.1 —



COMPLETED INITIATIVES

• Giving Back to the Planet
Across the British Showcase Group, each brand is
encouraged to �nd innovative ways to reduce
emissions. For example, for every case sold in our
TESS demountable range, a native broadleaf tree
is planted in the UK on our behalf, helping offset
environmental impact. In 2023, we surpassed 1,500
tonnes of carbon offset.

• Sustainable Stationery
Our brochures, stationery and business cards are
printed on sustainably sourced, fully recyclable
stock using vegetable-based inks and adhesives,
further reducing our environmental footprint.

• Internal Efforts
In 2024, we established an ESG Committee to embed
sustainability into our strategy. The committee brings
together colleagues to identify ESG priorities, oversee
initiatives, remove obstacles and ensure ongoing
accountability. By creating a culture of sustainability
and responsiveness, the committee supports meaningful
and measurable progress.

• 100% Recyclability
Thanks to their composition,  we have proudly achieved
total recyclability of our showcases. General waste goes
to energy production; wood goes to recycling; DMR is
sorted into commodities and recycled, food waste goes
to create energy; steel and aluminium go to local
recycling centres; laminated glass goes for recycling
and is used in road paint.

• Laminated Glass Recycling
Through close partnership with a local recycling partner,
our waste laminated glass is 100% recycled, and used in
the production of hard-wearing paints for the UK’s road
network. This environmental partnership played a key part
in allowing us to achieve our goal of 100% recyclability.

• Locally Sourced Supplies
Localising our supply chain remains a core priority. This
year, we expanded regional sourcing to reduce logistical
dependencies, shorten transport distances and strengthen
responsible procurement. Over 90% of our suppliers are
now within 70 miles of our facility, cutting emissions and
supporting local economic resilience.
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ONGOING INITIATIVES
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• Feasibility Study for Solar Power Integration
We are conducting a feasibility study on the
installation of solar power systems at our head of�ce
and manufacturing facility. This initiative aims to
reduce our reliance on traditional energy sources, cut
operational emissions, and support our long-term
transition to renewable energy.

• Green Supply Chain and Optimisation
We are collaborating with our international shipping
partners to identify opportunities to reduce our
freight-related carbon footprint. This includes
exploring smarter shipment consolidation and lower-
emission transportation modes, and streamlining the
movement of goods across our global network.

• Enhanced Management of Scope 3 Emissions
With over 45% of our greenhouse gas emissions
falling within Scope 3, we recognise this as some of
our most complex challenges, particularly due to our
broad international presence. We are continually
implementing new sustainable solutions and
strengthening our Scope 3 reporting. Improving data
quality and accuracy will help us identify high-impact
reduction opportunities and drive improvements.

• Renewable Gas Contract
In 2026/2027, we will be moving to an RGGO backed
renewable and carbon offset gas contract, further
assisting us on our journey towards Net Zero.

“We are continually re�ning our materials, processes and partnerships 
to ensure that our showcases deliver world-class performance with 
the lowest possible environmental footprint. Sustainability is now a 

core part of how we design, manufacture and think.”

- Martyn Murray, Commercial Director
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OUR PEOPLE
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At Click Nether�eld, our people are 
central to our success. We are 
committed to cultivating a workplace 
that supports wellbeing, recognises 
contribution and creates a genuine 
sense of belonging.

• Employee Engagement
We maintain an active Social Committee that
delivers a year-round calendar of events. These
include company parties, staff outings and our
long-standing tradition of providing full
Christmas dinners for employees and their
families. These activities strengthen relationships
and nurture a positive, connected culture.

• Family-Friendly Culture
We recognise the importance of family in our
employees’ lives. We organise an annual
Children’s Christmas Party as well as our Kids’
Open Day, which invites families into the
workplace for food, activities and community-
building, reinforcing Click Nether�eld as a
welcoming and inclusive environment.

• Recognition & Reward
We formally acknowledge length of service
and operate an annual pro�t-share scheme,
ensuring all employees bene�t from the
company’s success. In addition, death-in-
service cover is provided for all employees,
offering peace of mind for their families.

• Health, Wellbeing & Lifestyle Support
We actively promote wellbeing and healthy
lifestyles. Through YuLife, employees can access
�tness incentives, mental-health tools and
personalised wellbeing support. We operate a
subsidised canteen, ensuring nutritious meals are
accessible to everyone on site.

• Fliexible Working Arrangements
Our ability to deliver expert customer service and
quality products lies in ensuring a positive work-life
balance for our staff. We offer �exible hours, home
working where possible, half-days on a Friday and
the option of a nine-day fortnight as well as
providing other bene�ts to support the wellbeing of
our teams and to encourage job satisfaction.

• Community Support
We support local communities, schools and youth
organisations by donating showcases and making
�nancial contributions. We also host open days to
engage with young people, providing insight into our
business and the opportunities we offer. Through
apprenticeships and work placements, many students
have gone on to build careers with Click Nether�eld,
re�ecting our commitment to social responsibility
and community development.
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OUR SHOWCASES
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Our showcases are a product of 50+ years of expertise and passion, 
aligning exhibition quality with responsible environmental performance.

Allison & Roberto Mignone Hall of Gems & Minerals, American Museum of Natural History

Raclin Murphy Museum of Art Oxford University Museum of Natural History Hunterian Museum, Royal College of Surgeons of England

Cartier Exhibition, Victoria & Albert Museum
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OUR SHOWCASES: TESS DEMOUNTABLE RANGE
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Our sustainable showcase solution, TESS provides modular, demountable 
museum showcases with the same levels of security, aesthetics and 
performance characteristics as our permanent gallery cases.

Eiteljorg Museum

King Tutankhamun Touring Exhibitions Engineers Gallery, Science Museum
Stuart and Mimi Rose Rare Book and Manuscript Exhibition Hall, Folger Shakespeare Library

National Museum of African American History and Culture
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www.tessdemountable.com
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